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Abstract:

The main goal of the research is to verify the impact that digital marketing of brands
on social media platforms has on the purchasing decisions of the Saudi consumer at
various stages of purchasing decision-making. The current research used the
descriptive analytical method to describe the research variables and the nature of the
relationship between digital marketing tools and the purchasing decisions of the Saudi
consumer. The primary data was collected using a questionnaire, which was

distributed electronically to (71) individual users of electronic shopping in Saudi
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methods.

One of the most important findings of the research is that the percentage of influence
of digital marketing for brands on the purchasing decision of the Saudi consumer is
moderate. The results also showed that the Saudi consumer in question is not greatly
influenced by digital marketing methods in his purchasing decisions and is greatly
influenced during the purchasing process by the brand’s fame. Commercial.

Keywords: digital marketing, Saudi consumer, purchasing decision, brand.
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(Purwanto,2022) How the Role of Digital Marketing and Brand Image on Food

Product Purchase Decisions? An Empirical Study on Indonesian SMEs in the Digital

Era.

Al culatiial) o) pd &yl B (*A’ 3.:1)1;33\ ddlal) 3)eag (“,43;.“ (%M\ 193 od la

:(&,43)3\ pard) (.A’ Mjﬁ‘g‘ ddacsgiallg Srrall ClS N e a.u:a)u" A )

R e Bl a8l useil) DA o Brgel) duniind b HLad) Luhal) Cu
D) il PR o oS giall Gand) aiels dplanll Adlall §ygun yuiag o]l
slig Jusiin & h9all S Galiia L) oy ¢ SPSS maliy alasiuly cililad) (s
sl il Al gl Anadyl) (o i e laly aaiall ladll dalall il e
e 2 gl 3dm O Joadl usiall (Ke Anlatll Adlal) §5ums eyl ) e S

celyall I8 e Lo bl ageall Cprie 3

(Suleman,Rusivyati.Sabin,Hakim,Ariawan, Wianti,Karlina-2022) The impact of

changes in the marketing era through digital marketing on purchase decisions.
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(Alwan,Alshuride-2022) The effect of digital marketing on purchase intention:

Moderating effect of brand equity.
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(Khalayleh, Alhawary-2022) The impact of digital content of marketing mix on

marketing performance: An experimental study at five-star hotels in Jordan.
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(Forghani, Sheikh, Hosseini, Sana-2021) The impact of digital marketing strategies on

customer’s buying behavior in online shopping using the rough set theory.
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